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Abstract: Children have gone from being consumers of advertising to being creators of
advertising. This article provides an overview of the different lines of research on advertising
and minors in Spain over the last 10 years and uses it as a basis to argue that the concept of the
minor needs to be clarified and multiple regulations need to be unified, which should also be
applied to new trends (such as kidgamers and YouTubers). This study highlights the need to
find, on a global level, more specialized research lines that are more relevant to current realities,
such as the YouTuber advertising that kids are exposed to today.

Keywords: adolescence research, advertising, early childhood research, legislation, self-
regulation, YouTube, Spain

Acknowledgements: This research has been partially funded by the Regional Government of Madrid under the
SICOMORo0-CM (S2013/ICE-3006) project and the ELASTIC (TIN2014-52938-C2-1-R) and MADRID
(TIN2017-88557-R) projects, financed by the Spanish Ministry of Economy, Industry and Competitiveness.
https://sites.google.com/view/publicidadymenores/

Address for Correspondence: Ricardo Vizcaino-Laorga, email: ricardo.vizcaino[at]urjc.es

Acrticle received on the 6th November, 2018. Article accepted on the 27th March, 2019.

Conflict of Interest: None



